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Legacy Music Co. is Charlotte, NC’s premier multimedia hub. Established in 2020 and opened in 2021, Legacy Music Co. has filled a void in the Charlotte Metro area. Its creator and founder, Nathaniel “Nature” Jones, is a native of North Carolina and wanted to provide quality services without outsourcing. The first of its kind in the immediate area, LMC is located inside of the Eastridge Mall, 19 miles outside of the heart of the city of Charlotte, NC, in Gaston County. The multimedia hub features two state-of-the-art recording studios, a podcast studio, rehearsal space, a 50-person seat-able classroom, performance space, CYK wall, a spacious lounge, and North Carolina’s very own RAW704 online radio station. All creative services, as well as business services such as licensing and royalties, artist development, consulting, and public relations are some of the many services that LMC has to offer. All mentioned services are provided by accredited individuals making up a small, core team at Legacy Music Co. I will be conducting a social media campaign that will integrate best practices that successful independent businesses use. Additionally, I will promote the future extra-curricular programs that LMC will offer to school students and all youth. I will utilize Facebook Marketplace features, as well as, Facebook Ads, Google Ads, Instagram promotional and marketing tools, and other promotional assistant resources. The goal will be to raise brand awareness and visibility, while integrating scheduled releases in proper social media marketing fashion.
Legacy Music Co. was founded in 2020 by Nathaniel “Nature” Jones. He is the creator and owner of LMC, and he prides himself as the face of the company. The company specializes in services associated with the music and entertainment industries. There are five employees at Legacy Music Co., all with diplomas and certificates, with years of experience in their respective areas of focus. The business is constantly growing, attracting more business in various sectors of its extendable services. Legacy Music Co. has been growing rapidly since it opened in 2021. The COVID-19 pandemic helped the business, because it leveled the playing field when businesses were able to operate again. LMC was set to open in time for the world to “open back up”. Nature spearheads the logistics of Legacy Music Co. and he is all hands in whenever it comes to his company. He is very collaborative and loves to give opportunities to all involved, while maintaining a solid reputation for producing only quality work.  
Legacy Music Co. has a target market of ages 15-25 for its extra-curricular programs and educational services. A broader audience is targeted for general services such as audio recording, podcast studio rental, and videography. Income targeting starts at $18,000 and is a general gauging for payable services. LMC is all-inclusive and anyone needing services in the music and entertainment industry, or anybody wanting to learn about it will be a product of target marketing. There has always been a mass appeal for wanting to be a part of the music and entertainment industries, and because becoming a viral sensation is easier than ever these days, the younger generation is targeted more, because of their association with social media. LMC and its subsidiary RAW704 are very active in the local communities and have many partnerships and small investors that provide funding and additional opportunities to continue to do good and build their reputation. Due to Nature’s vast network and industry ties, funding comes from fundraising, gifts, federal and state funded grants, and donations. 
Legacy Music Co.’s direct competition are music studios and media houses in the immediate area. It is a good thing for LMC because Charlotte is not only a growing and developing smaller market, but because it is growing, it is always an in-between stop for touring artists, touring exhibits, and newer entertainment. LMC has an edge on the competition because there isn’t a multimedia hub in the area that has all available services in-house. Relying on a middleman wastes valuable time and can be the deciding factor when clients search for services. LMC is generating a local buzz by continuously appearing at mixers and conventions and doing work in the community. Partnerships have been made with the city’s local Top Golf and a few of the lounges and clubs in Charlotte’s nightlife scene. 
Nature sees this version of Legacy Music Co. as a prototype for a commercial launch. Upon the success of this first iteration of LMC, he plans to open a larger complex in the heart of Uptown Charlotte. He would like to grow to a size of 25 employees and see the opening of the Legacy Music Co. Complex by 2030. RAW704 has successfully integrated its app format after being widely accepted in the internet radio world. Nature plans on having a fully functional stand-alone station by 2027 for RAW704, as well as plans for syndication. 
Building a successful campaign for Legacy Music Co. is both a challenging feat, and an exciting venture for my public relations efforts. I will be able to successfully lead their social media presence and marketing into an industry standard operating style because there is no one catering to this area of the company. Out of the countless events they have been a part of, and how many celebrities has been inside of Legacy’s walls, there hasn’t been much coverage, if any. There is a need that I am currently fulfilling for LMC, and I have since become Creative Director. My Capstone Client and project turned into an employer and a successful collaboration.
I will utilize the best practices that I have learned when campaigning for Legacy Music Co. Whether it’s scheduled posts that cater to specific social media platforms, or it is creating organic content and promoting it using tools like Google Ads, all the skills that I have been learning are being continuously used. In addition to creation and promotion, I will also be analyzing effectiveness and tracking results from the campaign’s efforts. Successfully providing results and being proactive about the business yields higher reputation, more responsibility, and better situational outcomes for my client and myself. 
 
Legacy Music Co.’s uniqueness begins with its location and brick and mortar. Adding to that stature, LMC is out of the box when it comes to partnerships and its outreach. They have become partners with Charlotte’s Top Golf, where they host a “Family Night” every Wednesday. LMC does a lot with local schools and daycare centers as well. Nature believes that the children are our future, and he tries to be a beacon for kids. Because Nature is more about the logistics and building of the Legacy Music Co. brand, he doesn’t prioritize social media and creative direction. LMC does the minimal when posting to its social accounts, and the posts have become too linear and predictable. All posts are always promoting events and company news. These posts are made via Facebook, Instagram, TikTok, and all stem from releasing on legacymusic.co first. Clients are very open with reviewing their experiences at Legacy Music Co. From Google reviews to site reviews and social media surveys, LMC has a strong reputation and is held with high regard in Charlotte, NC. When the business is expected to be present, Nature makes sure to leave lasting impressions and build upon his extensive network.
The campaign itself will implement a consistent social media aesthetic and proper posting schedule. The posts will rotate content to remain appealing in nature and unpredictable in scope. Additionally, the promotion of the forthcoming summer camp and after school programs will be a highlight of organic content creation and promotional efforts. Nature wants to give back every way he can, and he especially prides himself in the building up of the youth. He has a subsidiary of Legacy Music Co. called “Legacy | Builders”, and the campaign will help introduce this part of the business. This campaign focuses on helping to strengthen LMC’s biggest weakness, a lack in social media visibility. I will utilize Facebook Marketplace features, as well as, Facebook Ads, Google Ads, Instagram promotional and marketing tools, and other promotional assistant resources. Raising brand awareness will generate more leads for services, which will increase clientele and revenue. With all the new social media trends and platforms emerging, it will always take time to learn new systems and processes. Since the music and entertainment industry is ever-evolving, there also isn’t a fool-proof template on how to build a brand and market it correctly, which is why innovation and creative direction is important. Prioritizing these facets of the campaign will yield successful results and will help boost the image of Legacy Music Co.
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